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C O N T A C T

E X P E R I E N C E

V I C E  P R E S I D E N T ,  S O C I A L  C O M M U N I C A T I O N S

Developed and executed forward-looking multi-year enterprise-wide social 
strategy that resulted in a 5-time-award winning campaign and delivered 6pt 
increases in brand affinity and intent to purchase membership among new 
audiences.
Led user experience audits that transformed audience and customer engagement 
and led to the creation of a first-of-its-kind social customer care team.
Built the first digital rapid response team across policy communications, video 
production, media relations and social communications resulting in up to triple 
the average digital engagement and advocacy actions taken.
Recruited, managed, led and developed a team of 17 including strategists,  paid 
media experts and an analytics lead.
Managed a total operational budget of $5mm (including media,  campaign creative, 
and agency support).
Provided strategic oversight of $15mm direct response media budget executed in 
social channels.
Managed Facebook Preferred Partnership and Google/YouTube Joint Brand 
Partnership.  

A A R P    |    2 0 1 6 - 2 0 1 7  
L e d  a w a r d  w i n n i n g  t e a m  t h a t  c o m p e t i t i v e l y  p o s i t i o n e d  a n d  r e b r a n d e d  A A R P  a s  a
l e a d e r  i n  f i g h t i n g  a g i s m .  T r a n s f o r m e d  a u d i e n c e  e n g a g e m e n t  a n d  e x p a n d e d  a u d i e n c e s
t o  y o u n g e r  a n d  m o r e  d i v e r s e  s e g m e n t s  t h r o u g h  c o m p e l l i n g  c o n t e n t  c r e a t i o n .   T h i s
n e w   v i s i o n  a n d  s t r a t e g i e s  i n c r e a s e d  m e m b e r s h i p  b y  7 0 % ,  e q u a l  t o  $ 2 m m  i n  l i f e t i m e
v a l u e .    

A  
O

E D U C A T I O N

S K I L L S  

G E O R G E T O W N  U N I V E R S I T Y

E x e c u t i v e  L e a d e r s h i p
C o m m u n i c a t i o n s  S t r a t e g y
C r i s i s  a n d  R a p i d  R e s p o n s e
D i g i t a l  I n n o v a t i o n
B r a n d  L e a d e r s h i p

A d j u n c t  P r o f e s s o r
G u e s t  L e c t u r e r
D i g i t a l  S u b j e c t  M a t t e r  E x p e r t  

D I R E C T O R ,  A A R P  S T U D I O S

Created $2.8mm in lifetime value by increasing membership acquisitions and
renewals by 37,261, representing a 493% increase in 2015 over 2014. 

A A R P    |    2 0 1 4 - 2 0 1 6  
C o - f o u n d e r  a n d  m a n a g i n g  e x e c u t i v e  o f  A A R P  S t u d i o s ,  a n  i n d u s t r y - l e a d i n g
m u l t i d i s c i p l i n a r y  t e a m  o f  n i n e  d i g i t a l  c o n t e n t  s t r a t e g i s t s  a n d  v i d e o  p r o d u c e r s
s u p p o r t e d  b y  a n a l y t i c s ,  p a r t n e r s h i p s  a n d  p a i d  m a r k e t i n g .  
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S E N I O R  C O N S U L T A N T

A l e j a n d r a  O w e n s ;  W h e e l h o u s e  S t r a t e g i c  C o n s u l t i n g  |    2 0 1 8 - 2 0 1 9  
P r o v i d e  s t a f f i n g ,  m a r k e t i n g ,  c o m m u n i c a t i o n  a n d  b r a n d i n g  a s s e s s m e n t s  t h a t  r e - a l i g n  
g o a l s ,  s t r a t e g y ,  r e s o u r c e s  a n d  i n f r a s t r u c t u r e  t o  a c h i e v e  e n t e r p r i s e  o b j e c t i v e s .  
C l i e n t s  s p a n  p u b l i c ,  p r i v a t e  a n d  n o n p r o f i t  s e c t o r s .

Led successful opening of five new stores with revamped digital and paid 
media strategies that met or exceeded opening revenue goals.  
Performed organizational audit leading to a restructured 15-person brand and 
marketing team built to align with needs of the business and drive outcomes 
as well  as a restructured budget that empowered team leadership.
Developed first marketing vision and strategic roadmap, driving focus and 
integration across marketing, data and technology functions. 

Built strategic communications & messaging framework for Office of the CIO 
including transition messaging for Acting CIO. 
Led leadership team offsite,  overarching theme and workshops in support of 
desired outcomes focusing on enterprise wide modernization initiatives and 
increased employee engagement.

Managed Commission rebrand including agency selection, creative direction, 
focus group testing and final logo, look & feel selection.
Developed internal and external collateral and campaigns in support of new 
brand. 

Developed corporate social responsibility program in support of Good 
Government movement. 
Oversaw all  merger communications including development of strategic 
messaging, enterprise communications and external communications strategy. 
Developed executive thought leadership strategy and implementation 
roadmap for four partners and three group leads.   



A L E J A N D R A  
O W E N S

I n d i v i d u a l  
R i s i n g  S t a r s  o f  J o u r n a l i s m ,  H u f f P o  
 
T e a m  
P R  N e w s  S o c i a l  M e d i a  A w a r d s  -  F a c e b o o k  C a m p a i g n  
S h o r t y  A w a r d s  -  G o l d  D i s t i n c t i o n  
T h e  T e l l y  A w a r d s  -  S o c i a l  V i d e o  f o r  P S A  
R e e d  A w a r d  -  B e s t  V i d e o  f o r  S o c i a l  M e d i a  
A V A  D i g i t a l  -  B e s t  D i g i t a l  M a r k e t i n g  
A V A  D i g i t a l  -  B e s t  S o c i a l  M e d i a  C a m p a i g n  

A c a d e m i c  
A m e r i c a n  U n i v e r s i t y  
T h e  G e o r g e  W a s h i n g t o n  U n i v e r s i t y  
G e o r g e t o w n  U n i v e r s i t y  
 
I n d u s t r y  
D i g i t a l  A d v o c a c y  I n s t i t u t e  
S o c i a l  M e d i a  W e e k  
R a d i o  T V  D i g i t a l  N e w s  F o u n d a t i o n  
V M A  M e d i a  
B u l l d o g  R e p o r t e r  
N o n p r o f i t  T e c h n o l o g y  N e t w o r k  
A s s o c i a t i o n s  N o w  
B i n d e r C o n  
W a s h i n g t o n  W o m e n  I n  P R

A W A R D S  &  R E C O G N I T I O N

M A N A G I N G  D I R E C T O R ,  A A R P  B L O G

Developed compelling content that engaged existing members and competitively 
positioned AARP in national political news resulting in an increase in digital 
engagement by 16,000%. 
Developed new revenue streams including digital ad revenue and sponsored 
content packages. 
Managed organic and paid distribution of blog content with owned marketing 
channels and media partners.
Supervised 40+ writers and freelancers to produce 50 original pieces of content 
per week.  

A A R P    |    2 0 0 8 - 2 0 1 3  
D e v e l o p e d  a n d  m a n a g e d  c o n t e n t  s t r a t e g y ,  o r g a n i c a l l y  g r o w i n g  a n  a u d i e n c e  f o r  
A A R P ’ s  f i r s t  a n d  o n l y  b l o g .  F u l l y  i n t e g r a t e d  b l o g  c o n t e n t  m a r k e t i n g  a n d  t e c h n o l o g y  
s t a c k  i n t o  A A R P ’ s  h o l i s t i c  d i g i t a l  m a r k e t i n g  i n f r a s t r u c t u r e  r e s u l t i n g  i n  a u d i e n c e  
g r o w t h  a n d  n e w  r e v e n u e  s t r e a m s .  

Created $15.9mm in promotional value by increasing organic reach on Facebook 
from 37mm to 71mm.
Grew referrals to AARP.org from social media by 61%, including a 56% increase in 
unique visitors.
Increased audience engagement from 14.8mm to 40.3mm, with a 187% increase in 
content shares.
Oversaw internal and external content audits,  analyzed industry trends and 
surveyed consumer needs to develop content and distribution roadmaps that grew 
and diversified digital audiences across all  social channels,  newsletter 
subscriptions and website.
Oversaw implementation of $1.7mm paid media budget and advised execution of 
media partnership with Google/YouTube.
Worked closely with C-Suite executives,  AARP Board, and executive-level peers 
across the organization to develop executive positioning plans and campaigns in 
support of their initiatives.  
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S P E A K I N G

M E D I A  
F e a t u r e d  
T h e  C h r o n i c l e  o f  P h i l a n t h r o p y  
S o u t h e r n  L i v i n g  
 
Q u o t e d  
C o n n e c t i v i t y  b y  C Q  R o l l  C a l l  
T h e  C h r o n i c l e  o f  P h i l a n t h r o p y  P o d c a s t  
L e a n I n . o r g  
P e t e r S h a n k m a n . c o m  
B e t h e s d a  M a g a z i n e

M E D I A  R E L A T I O N S  M A N A G E R

Developed strategic thought leadership plans for AARP executive and leadership 
team members.
Directed AARP Economic Stimulus strategic communications plan and campaign 
management yielding nearly 100 national print,  TV and radio placements.  
Created media relations strategy for the 38-million-member organization’s 
financial security portfolio.
Provided strategic counsel for legislative, grassroots and special initiatives 
resulting in thousands of stories earned in state and local media.  

A A R P    |    2 0 0 7 - 2 0 1 1  

A C C O U N T  E X E C U T I V E

Crafted and executed executive positioning and thought leadership strategies for
leading attorneys and C-level executives.
Executed & project managed crisis media relations, corporate relations, and rapid
response strategy for clients including CITGO, the American Psychological
Association, Spanish-language station TV Azteca/Azteca America, Greenies and
the litigation teams representing them.  

L E V I C K  S T R A T E G I C  C O M M U N I C A T I O N S    |    2 0 0 5 - 2 0 0 7  

S E N I O R  A D V I S O R ,  D I G I T A L  C O M M U N I C A T I O N S

Increased audience engagement (42%) and average engagement rate (83%) Year-
Over-Year.  
Designed and managed AARP’s first social media audit resulting in discovery and
evaluation of 550+ branded channels across 7 platforms.
Oversaw the design and implementation of digital and social media training
curriculum for all  levels including content creation, platform best practices and
media buying.
Improved existing workflows, infrastructure and support for staff including the
vetting and on-boarding of the organization’s first social agency of record.
Managed $3mm operational budget inclusive of promotions, vendor and agency
services.  

A A R P    |    2 0 1 3 - 2 0 1 4  
L e d  a  t e a m  o f  s e v e n  ( i n c l u d i n g  s t r a t e g i s t s ,  c o m m u n i t y  m a n a g e r s ,  a  s o c i a l  m e d i a  
t r a i n e r  a n d  i n t e r n s )  t h r o u g h  r e v a m p e d  c o n t e n t ,  d i s t r i b u t i o n  a n d  e n g a g e m e n t  
s t r a t e g i e s .  


